
 

  

  
 

Sponsorship Levels 

Platinum Level: A Platinum Level Sponsor presents a program as an Individual 
Meeting Sponsor, receives six issues of the newsletter placement of an advertisement, 
approximately 2 inches by 2 inches, and has a banner displaying their name as a 
Platinum Level Sponsor at each monthly ACRA meeting, and a listing in each monthly 
newsletter as a Platinum Level Sponsor. 

Gold Level: A Gold Level Sponsor presents a program as an Individual Meeting 
Sponsor, is listed in the monthly newsletter each month as a Gold Level Sponsor, and 
has a banner displaying their name as a Gold Level Sponsor at each monthly ACRA 
meeting. They are also recognized in three issues of the newsletter by placement of an 
advertisement, approximately 2 inches by 2 inches. 

Silver Level: A Silver Level Sponsor is listed in the monthly newsletter each month and 
has a banner displaying their name as a Silver Level Sponsor at each monthly ACRA 
meeting. They are also recognized in one issue of the newsletter by placement of an 
advertisement, approximately 2 inches by 2 inches. 

Individual Meeting Sponsor: An Individual Meeting Sponsor will be recognized 
both at the meeting sponsored and in the newsletter.  Typically an Individual Meeting 
Sponsor will present a half-hour presentation and be available for questions from 
members present. 

Monthly Newsletter Sponsor: A Newsletter Sponsor will be recognized both at the 
meeting sponsored by announcement and in the newsletter by placement of an 
advertisement, approximately 2 inches by 2 inches.  Currently the newsletter is sent 11 
months each year to approximately 550 collision repair managers and owners.  A 
summary of the Educational Program presented is given in the newsletter in the month 
following presentation at the monthly meeting. 

Meeting Prize Sponsor: Drawings are held from time to time at ACRA monthly 
meetings to give donated items to members who are present and whose names are 
drawn.  At some ACRA meetings prizes are awarded to a member present who 
discloses a tip or suggestion that will increase the quality of repair and/or benefit 
collision repair production.  The winner of the Tip of the Month is decided by vote of the 
members present after consideration of all tips presented at that month’s meeting.  


